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Welcome to  
AquAtic infostreAm

our sales and marketing website has been designed to provide you 
with additional tools to drive more traffic to your showroom. gain instant 
access to marketing materials, Aquatic news and other resources, any 
time of the day.

in addition, your Aquatic rep will be able to update showroom location 
information so that it is accurately displayed in the dealer locator on 
aquaticbath.com.

GettinG Started 

You will need to have an active Aquatic customer account number 
and an internet browser to access the Aquatic infostream portal. if you 
do not know your Aquatic customer id, contact your regional sales 
representative or Aquatic marketing at marketing@aquaticbath.com.

Logging into Infostream. 

Sign up for an account:
 1. go to aquaticinfostream.com.
 2. click on the “sign up” button under “new to infostream?”
 3.  enter your Aquatic customer number (provided by your  

Aquatic sales representative).
 4.  fill out all remaining customer information (only one account 

can be created for each customer number).   
 5. click the “submit” button.
 6. this information will be submitted to Aquatic for approval.  

once approved, you will receive an email with your temporary 
password indicating that your account is ready to access.  

the first page you’ll  
see when you go to  
aquaticinfostream.com  
will be the login page.
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LoGGinG out  

You can log out at any time by clicking on the “logout” link at the upper-
right portion of the page.

naviGatinG the homepaGe  

once you have logged into the portal, you will see the Aquatic 
infostream Homepage, as shown to the right.

The homepage includes the following tabs: 

 •  Marketing – Promotional materials to help you make a 
splash in your market

 •  Training & Education – Learning options in PDF, video and 
webinar formats

 •  Sales – Easy access to pricing information, order status, 
forms and other resources 

 •  Support – Contact lists, customer service numbers and  
details on product warranties

 •  Announcements – Up-to-date product and company 
information from Aquatic

The top of the homepage includes the following links: 

 • Account – Lets you manage your user profile 
 •  Logout – Logs you out of the portal and returns you  

to the login page

reAd on And immerse Yourself in 
tHe mAnY tools And feAtures noW 
AvAilAble to You.
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inspired branding and advertising campaigns start with a clear identity. 
in one location, you can access all the elements you need to promote 
the Aquatic brand and your business.

uSinG ad BuiLder  

Advertise the best way possible—your way, anytime. Create your 
own print ad or direct mail postcard by following 5 simple steps: 

 1. select whether you are a full- line or Aquatic select dealer.
 2.  select the product category you would like to develop an 

ad for.
 3.  next, select a headline, image and call to action from the 

drop-down list.
 4.  finally, fill out your company contact information and 

upload your company logo.  
 5.  After you’ve made your selections you will be able to edit 

your ad, view it in a PDF format, order your printed items or 
download it for submitting to a publication.

to make promoting both of our brands even easier and more exciting, 
Aquatic will upgrade its standard co-op allowance for ads developed 
using the Ad Builder. Run an Ad Builder–generated ad in your local 
newspaper, magazine or other publication, and Aquatic will cover a 
75% share on the cost of placing the ad—an increase over the standard 
50% co-op allowance. All other co-op advertising program terms apply. 
As always, your overall co-op budget will be determined by your prior 
year’s sales.
 

mArketing toolbox

ADS PRoDUCED USing ThE AD BUiLDER qUALiFy FoR A 75% Co-oP ALLowAnCE.* 

full-page ad

*Co-op advertising and promotions terms apply. See current program form for details.

quarter-page ad

Half-page ad

BEAUTY
wiThoUT BArriErs

AquaticBath.com

Making a bathroom safer and more comfortable doesn't mean you have to settle for watered-down design. At least 
not when you choose bathtubs, showers and tub-showers from the Aquatic Accessible Collection. A stunning variety 
of models and countless accessories give you the freedom to create the look you want, accommodating your sense 

of style and need for versatile function. 
 

Find refreshing inspiration in our showroom. 

 
AQUATIC BATHWARE 8101 Kaiser • Anaheim, California 92782 

714.993.1220 • www.aquaticbath.com 

Accessible Series 

Everyday Series 

Hydrotherapy Series 

AquaticBath.com

OASIS
Of pOSSIbIlItIeS

The Aquatic Everyday Series of products offers an inviting blend of 
quality, aesthetics and value. You'll find designs for every space and style. 
And each comes with the advantage of soothing delivery. So relax, and 

soak up the many possibilities . 
 

Call today or visit our showroom for inspiration. 

AQUATIC BATHWARE 
8101 Kaiser  

Anaheim, California 92782 
714.993.1220  

www.aquaticbath.com 

Everyday Series 

Hydrotherapy Series Accessible Series 

AquaticBath.com

SOOTHING

AQUATIC BATHWARE 
8101 Kaiser  

Anaheim, California 92782 
714.993.1220  

www.aquaticbath.com 

Whatever soothing powers you need, we have a Hydrotherapy bath 
product with the innovative technology to deliver. 

 

See beautiful possibilities in our showroom. 
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other tooLS to maximize Your marketinG effortS  

in the marketing section on infostream, you’ll also find brochures, 
product e-bulletins and an array of other promotional materials to inspire 
customers and increase sales.

Brand Elements  
gain quick access to Aquatic logos, product photography and inspiring 
images of bath settings to use in your local ads, signage  
and promotional materials.
 

E-Communications  

review any newstream or newsplash  
e-newsletter and stay up to date on  
current product launches and industry-  
related information.
 
 

Brand Guidelines  

We designed this guide to make it as easy as possible for you to help 
us maintain a professional, impactful and consistent brand image. it’s 
available in a PDF format for quick and easy downloading.
 
Literature  

find all the resources you need to spec and sell Aquatic bath products, 
including product catalogs, series-specific brochures, flyers and more 
that can be easily downloaded to your computer. to order hard copies, 
simply click the link provided to our easy-to-use literature ordering site.
 
Point-of-Sale Materials and Promotional Items  

need materials for your showroom or logo items for your employees? 
find all that and more in this section of infostream to help you keep the 
Aquatic brand prominent in your local market.
 
Price Books  

Whether you sell Aquatic’s full line, or our hydrotherapy products only, 
find electronic versions of our most current printed price books here.

LOGO

The Aquatic logo and water drop symbol are key elements that defi ne our company’s 
brand. Proper and consistent usage of the logo, as shown in the examples at right, helps 
maintain integrity of the brand and enhance marketplace recognition.

COLORS

The Aquatic logo should be expressed by the following three colors: Pantone® 635, 
Pantone 638 and Pantone Cool Gray 8. When printing four-color process, the CMYK 
equivalents of these colors should be used. The logo may also be printed in black or 
reversed on black or another dark color.

The water drop is created from a blend of 
Pantone 635 and Pantone 638. In one- or 
two-color versions, the water drop will be a 
solid Pantone 635 or black. 

SPACE CONSTRAINTS

The Aquatic logo must always be surrounded by a “safe zone,” which acts as a buffer 
between the logo and competing text and graphics. The diagram at right illustrates the 
proper placement for the safe zone, with a minimum space equal to the letter height of the 
“A” in “Aquatic.” 

PMS 635 PMS 638 Pantone 
Cool Gray 8

Black Reversed to 
White

One Color PMS 638

(Optional)
Horizontal 
Version

Spacing

Preferred 
Version

One Color Black ReversedPMS 635 PMS 638
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THE TAGLINE 

The Aquatic tagline “Where Inspiration Takes Shape” should be used 

in conjunction with the Aquatic logo whenever possible. Depending 

on its application, the tagline should be positioned below the logo, as 

shown in the examples below.

COLOR AND SIZE 

The tagline should be represented in the same color as AQUATIC and 

should never be smaller than the equivalent of 5-point text. See below.

DO use the tagline when the 

logo is large enough to allow the 

text to be represented at 5 points 

or above. 

(In this a
d, the font size of the 

tagline is equivalent to text set at 

6 points.)Step into our bathware collection,  

and you’ll find a stunning variety of 

hydrotherapy spas, baths and showers—all 

with more customizable features than anyone 

else in the industry. And each product comes 

with the advantage of seamless and soothing 

delivery. So, relax and take it all in.  

It’s an experience unlike any other.

Get inspired at AquaticBath.com

IMMMMERSSSE YYOUURSSELFF INN

INNNSSPPIIRRAAATTIOOOONN

Where Inspiration Takes Shape

5-Point Text

Where Inspiration Takes Shape

E

A
ON
BAT
REM

HUN
IDEAS

AQUATIC

8101 E. Kaiser Blvd., Suite 200  Anaheim, CA 92808
800.877.2005  fax 714.998.3062

www.AquaticBath.com

A
Q

U
ATIC

   W
here inspiration takes shape

A
quaticBath.com

WHERE 

 INNNNNNSSSSSPPPIRAATTTIOOOONNN
TAKES SHAPE

Remodeling tips and tricks  

EVERYONE SHOULD KNOW

ADVICE
ON INTERIOR DESIGN,  

BATH BUILDING,  

REMODELING AND MORE

HUNDREDS OF DESIGN 

IDEAS IN OUR GALLERY

FIND MORE THAN

 150
INSPIRING BATHS 

INSIDE

AQUATICBATH.COM

If the tagline is NOT used 

on a cover of a collateral 

piece or catalog, then it 

must be used with the 

logo in the signoff on the 

back page.
Front

Back
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TRAining & EDUCATion

WeBinarS  

nearly every month, Aquatic hosts webinars focused on product 
updates and the latest industry developments. Watch your email for 
future webinars, but browse our library of past ones for additional 
training or reference.

ContinuinG eduCation CourSeS  

Available online through Hanley Wood university  
(hanleywooduniversity.com), or as one-hour class sessions conducted by 
our industry experts, our ceu-approved courses include:

 •  Accessible Bath Fixtures – covers health, wellness and  
safety topics ranging from material selection to local  
code compliance 

 •  health and welfare Benefits of home hydrotherapy Systems 
– overview on how various hydrotherapy systems work and 
how they meet specific user needs

 

sAles

manage your Aquatic account, get pricing information, download 
business forms and get the sales resources you need, the moment you 
need them.

traCk Your order  

connecting to and using Aquatic communication platforms such  
as friedman order tracking is simple. All you have to do is click  
the link in this section and you’ll be taken right to the site to get  
up-to-date information on your Aquatic orders, including shipping  
and delivery status.

SaLeS and referenCe materiaLS  

our online tools make it easy for you to do business with Aquatic,  
giving you instant access to the documents and information you need.
Available forms include:

 •  Customer Account worksheet 
 •  Return Merchandise Authorization
 • Credit Application
 • Display Allowance Request
 • Co-op Advertising
 • And more!
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SUPPoRT

At Aquatic, we believe in inspiring our sales staff and dealer partners 
through the power of ongoing communication and support. take a look 
at the tools in this section, and you’ll see exactly what we mean.

WarrantieS  

specific warranties vary depending on the product line and type.  
You have access to all available warranties by product category to  
help take the guesswork out of interpreting the terms.

ContaCt uS  

navigating the waters of bath products sales is not something you  
have to do alone. Help is always a click or a phone call away. 
go to the contact lists page to reach a number of representatives from 
different departments within Aquatic, including sales, marketing  
and Accounting.

Announcements

be at the center of all that’s current at Aquatic. get the latest information 
on product updates from Aquatic and sort through past bulletins, using 
the information provided in this section.
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For help with Aquatic Infostream, call Aquatic Customer Service at 1-800-945-2726, or email Marketing@aquaticbath.com


